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The gender split within the EA/PA/Secretarial field currently 

stands at around 97% Female vs. 3% Male (quoted at 98% 

vs. 2% globally), and although workplaces in the UK have 

taken steps over the past few decades to embrace diversity 

and value talent (rather than gender, ethnicity or physical 

ability), the role of the EA and PA is still widely considered 

to be a ‘feminine’ position, potentially preventing qualified, 

talented and capable men to actively pursue a rewarding 

career in this field.

At EPAA, we believe a better gender ratio will make for an 

enriched profession and our mission is simple - we want to inspire boys and men to 

consider the profession as a credible career choice and remove some of the stereotypes 

associated with the roles under the administrative umbrella.

As part of our ‘NotJustAGirlsJob’ campaign, we recently carried out a survey on the 

issue of gender stereotypes in the EA/PA field. We felt this was an important step in the 

campaign and really gaining a better focus and inside look at this side of the profession. 

It has been a great honour to focus resources and time on this important campaign. 

We thank all survey participants from around the world, who took time to complete 

and provide their feedback. We also provide thanks to our national board members; 

Sean Steel, Louise Whitehead and Craig Bryson for working so hard with the EPAA 

team and I, on this incredible project.  

Now is only just the beginning… 

#NotJustAGirlsJob
“My tip would be to forget the stigma that being a PA/EA is only 
for women. Being a PA isn’t about being male or female, a good 
PA must be efficient with high levels of attention to detail. Skills 
like these aren’t based on your gender. The role is extremely 
exciting and rewarding so go for it!!”  
Affonso Bennett, Personal Assistant, UK#
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Foreword from Victoria Darragh, CEO of EPAA

At EPAA, one of our aims is to ‘change and challenge 

the PA/EA landscape’ for the benefit of those 

within, and outside of our community. One of the 

ways that we are working to fulfil this goal is with 

our campaigns, including our ‘NotJustAGirlsJob’ 

campaign.

#NotJustAGirlsJob
“I fell into the PA role. The CEO at my previous firm convinced me 
that I was good at it and that this is something I should do. I was 
offered a role in the Executive Suite as an Assistant and have just 
loved it ever since.”  
Declan Halton-Wooward, Executive Assistant, UK

Gender split within the 

EA/PA/Secretarial field.

3%
Male

97%
Female



Survey Focus 
EPAA received more than 50 responses from male Executive and Personal Assistants 

from Europe, North America, Africa and the Asia-Pacific region.  Our respondents also 

worked across a variety of sectors, most notably in the corporate sector.

“The role of the PA/
EA has changed 
significantly, however, 
it’s clear we still 
have a way to go 
to break down the 
stereotyping which 
still, unfortunately, 

exists within the profession.  The focus 
should be on one’s ability to do the job, 
not whether the individual happens to 
be male or female.”  
Sean Steel, Executive Assistant & Deputy Chair 
for EPAA National Board 

UK 67%

Not Specified 2%

Africa 8%

Asia Pacific 6%

Europe 2%

North America 15%

Yes 42%

No 35%

Not Stated 23%

Corporate 54%

Self-Employed 2%

3rd Sector 10%

Public Sector 15%

SME 4%

Other 15%
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Survey Participants: 

Geographical Distribution

Survey Participants: 

Industry/Sector

Have you faced Stereotyping?

The results of EPAA's survey showed 

that 42% of participants had experienced 

negative comments from colleagues 

based on inaccurate and outdated gender 

stereotypes.  The issues raised by survey 

participants ranged from colleagues 

questioning their ability to perform the 

role to a satisfactory standard because 

of their gender, to people making 

assumptions about their sexuality 

because of the outdated cultural 

stereotype of the EA/PA role being a 

‘feminine’ career choice.

Some of these issues appear to be deeply 

engrained in the culture of businesses, 

as highlighted by numerous survey 

participants:

“(One) agency refused to meet me as I 
was not ‘a girl’. (For) other roles I have 
been told they want ‘a pretty face’…” 
(Survey Participant, UK)

“Every time I applied for a job as a 
PA/EA, I was asked if I was applying 
on behalf of someone else, or in the 
interview as to why I wanted to be a 
PA, as this was generally a female’s 
role. These questions came from all the 
participants, business leaders, owners, 
recruitment consultants.”
(Survey Participant, UK)

42% of survey 
participants stated that 
they had faced stereotyping 
in their role.

#NotJustAGirlsJob



“I was in a recruitment process to support a male 
CEO of a high-street beauty brand. During the 
interview he seemed intrigued and asked me the 
question: You seem like a smart, ambitious man 
and yet you work as an assistant, why is that?”
(Survey Participant, UK) 

For those working in our industry, it is clear that 

the EA/PA role requires so much more than just 

‘a pretty face’ if you want to be effective and 

successful. However, more needs to be done to 

convey this to both our colleagues and the wider 

public. As part of our ‘NotJustAGirlsJob’ campaign, we will seek to decrease the gender 

split in our industry over time, using a range of awareness raising initiatives, in addition 

to educating the world of work at large on why this is a gender-neutral role.

Several of the survey participants supported the idea of raising public awareness of the 

existence of male PAs and EAs in order to challenge the misguided generalisation that 

the role is primarily ‘just for women’:

“Our professional organisations need to address the stereotyping by using more men 
on their communication messages and promotions. It would also be great if male 
assistants can have forums that they can use as platforms to discuss their challenges, 
share best practices and find ways of promoting the profession in their societies.”
(Survey participant, South Africa )

Many of our survey respondents also provided their thoughts on what would drive 

more young boys and ultimately men into the profession. 

“I believe that changing the perception of the assistant role overall would bring more 
men to the industry. The assistant role has changed dramatically in the last 10 years, 
where the assistant is more and more having to understand the business and the 
environment in which he/she works. There's still unfortunately a heavy stereotypical 
opinion that the assistant is the one who answers phones, types letters and organise 
diaries. Changing that perception is likely to attract more men into the profession.”
(Survey Participant, UK) 

“I think the playing field is changing-   the role certainly is being looked at differently 
by all sides.  On the one hand, I think we need to push towards more empowered titles 
and on the other hand I feel we need to get past the titles.  I don't care what somebody 
calls me: executive assistant, personal assistant, estate manager or chief of staff. They 
all fall under one umbrella.  And that umbrella is service.”
(Survey Participant, USA)
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Over 51%
of participants stated that they had actively 
chosen to pursue a career as an EA/PA

#NotJustAGirlsJob



Despite the fact that outdated gender stereotypes are still an issue in our field, there 

are signs of positive change within the industry. The survey results supported this, 

with over 51% of participants stating that they actively chose to work within the 

administrative profession despite the stereotypes associated with it, and a third of 

those questioned stating that they have made a long-term career in the industry, having 

worked within the field for 12 years or more. EPAA hopes to boost these numbers 

further and ideally aim for a more balanced gender ratio within our industry.

One survey participant, Shirwyn Weber, an Executive Assistant from South Africa, 

clearly conveyed the attitude that the EPAA are hoping to make commonplace through 

their ‘NotJustAGirlsJob’ campaign:

“If you feel that you want to get into this career as a PA/EA, do it… It is the most 
challenging and fulfilling position ever. People will stereotype ever (sic) position out 
there. It’s our time to show that we, as males, can be award-winning, industry leading 
assistants.”
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Contact: Victoria Darragh 

E: generalenquiries@epaa.org.uk   T: 0800 246 5749   W: www.epaa.org.uk 

“I qualified as a paramedic and after realizing that it was not 
the actual career I really wanted to pursue, I left. I then started 
to work as a Receptionist at a University Health Facility 
and that’s where my journey as an assistant started. I have 
since supported various managers at different levels and am 
currently an assistant to a CEO.”  
Tholo Motaug, Assistant, South Africa

Want to get involved with our 
campaign? 
If you are a male Assistant and want to get involved 

with this exciting campaign, please contact us on 

the details below. We are always searching for 

ambassadors, mentors and public speakers who can 

help us promote the role of the EA/PA being gender 

neutral. 

If you are a UK school or college and are looking for 

motivational career speakers from the Administrative 

Profession we strongly encourage you to get in touch! 

About Executive & Personal Assistants Association: 

Launched in January 2016, EPAA is the UK’s leading professional body for 

Executive and Personal Assistants. Our mission is to champion, promote and 

develop the Assistant profession.


